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Abstract: In recent years, China and the United States have always had huge trade surpluses in their total trade. But at the 
same time, there is a huge trade deficit between China and the US in service trade. With China's accelerated economic 
restructuring, China's service trade industry has experienced unprecedented development, but it is still very different from the 
United States, where service trade is developing rapidly. This article will analyze the causes and differences of Sino-US service 
trade from three aspects: industry structure differences, competitiveness differences, and market share differences. This article 
finds out the problem through the differences in the data of Sino-US service trade, and then considers the differences between 
China and the United States in terms of industrial sectors, service objects, legal system and accounting system in service trade, 
and draws a comprehensive comparison. Finally, it is proposed that China's policy of developing service trade not only realizes 
the coordinated development of service trade and physical trade, but also continues to give play to the original comparative 
advantages while creating new competitive advantages. I reckon that through the research comparative research on Sino-US 
service trade, we can conclude a significant reference strategy of China's service trade in future. 
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1. Introduction 
1.1. Research Background 

Since the third technological revolution, the wave of 
globalization has swept the globe. Science and technology 
are developing rapidly, and information technology is 
gaining popularity worldwide. The world economy is 
gradually shifting from a manufacturing industry that relies 
on the extraction and processing of natural resources to a 
world-wide economic transformation that relies on 
information resources in the service industry. The tertiary 
industry has surpassed the primary and secondary industries 
and has become the leading factor in increasing GDP. As a 
result, service trade has also become a new force in national 
international trade activities. If our country wants to realize 
the transformation from a big trading country to a strong 
trading country, we must vigorously develop service trade 
and strive to promote the dual-core drive of traditional goods 
trade and emerging services trade. According to data from 
the State Administration of Foreign Exchange of China: 
China ’s total exports of services amounted to US $ 24.408 
billion, the scale of service exports was equivalent to 28.7% 
of the United States, the total value of service imports was 
US $ 50.193 billion, and the scale of service imports was 
equivalent to 84.01% of the US The US-China service trade 
deficit reached US $ 258.885 billion. At present, the world's 
leading trade in services is still the old service trade 
powerhouse, the United States. The United States has an 
overall advantage in trade in services. Therefore, a research 
of the status of service trade between China and the United 
States can more clearly see the gap between the level of 
China's service trade and the United States, which is 
conducive to further constructive suggestions for the 
construction of China's service trade industry. 

1.2. Research purposes 

Nowadays, service trade around the world is developing 
rapidly. Service trade can guarantee the development of a 
country's economy and is of great significance to the 
country's economy. Countries around the world are paying 
close attention to the development of their own service trade. 
This article attempts to define the concept and characteristics 
of service trade through literature research, case analysis, 
content analysis, and inductive summary. First, it compares 
the gap between China and the United States in terms of 
service trade. The differences between the target and the 
legal and accounting systems analyze the reasons for the gap 
between China and the United States in terms of service 
trade, so as to put forward targeted suggestions to promote 
the development of China's service trade industry. 

2. Definition of related concepts 
2.1. Service trade related concepts 

There are many concepts about trade in services. So far, 
there is not a unified definition of the concept. The trade in 
services is complex, which determines that the concept of 
trade in services will not be fixed, clear and unified. This 
concept originated from abroad. Compared with trade in 
goods, the concept of trade in services is complicated 
because trade in goods only involves the import and export 
of goods. The trade in services involves multiple factors of 
production such as population, capital, and technology, and 
the design content is relatively extensive. And trade in 
services does not necessarily result in a real transfer of 
population factors or goods, but the importing and exporting 
of trade is completed solely by services. It mainly includes 
the following production modes. 
�
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Transit service: Service personnel in one country 
provide services to personnel in another country on modern 
information equipment, but the service personnel 
themselves do not leave the country, but only the services 
provided. Such services include legal consulting, audit 
inventory, financial and insurance business and corporate 
management services. 

 
Overseas services: Service personnel from one country 

go to another country to provide services to personnel from 
another country. Such services include tourism services, 
medical services and study abroad services. 

 
Business services: Commercial organizations set up 

overseas subsidiaries or branches to provide services to a 
customer in another country. In this case, the service 
provider and consumer may be both overseas personnel, but 
the service trade can still be completed. Such services 
include multinational companies, chain supermarkets and 
banks. 

 
Personal labor services: Workers in a country provide 

personal labor services abroad by way of exiting the country. 
Such services include technical guidance, cultural 
performances, and academic exchanges. 

 

2.2. Classification of trade in services 

The service trade is complex and diverse, so there are 
many types of it. The World Trade Organization (WTO) 
divides trade in services into three categories through 
services of different nature. The first category is 
transportation services, which belong to the traditional 
labor-intensive sector. The second category is tourism 
services, which belong to the resource endowment sector. 
The third category is other services, which can be subdivided 
into financial services, computer and information services, 
communications services, construction services, insurance 
services, personal cultural and entertainment services, 
exclusive rights and royalties, other business services, 
elsewhere Unmentioned government services, etc., are all 
knowledge and technology-intensive sectors. 

According to time division, service trade can be divided 
into traditional service trade and modern service trade. 
Traditional service trade is mostly concentrated in labor-
intensive sectors such as transportation and tourism. Modern 
service trade has enriched the scope of service trade in many 
fields such as finance, communications, insurance, 
information technology, and patents. 

2.3. Characteristics of trade in services 

Because of its own diversity and complexity, trade in 
services has the following three characteristics. 

The statistical method of trade in services is different 
from the traditional trade in goods. Trade in goods can be 
queried through customs import and export lists. And trade in 
services is reflected in the overall statistics of national 
international expenditure. 

The services provided by service trade are intangible 
services, which are different from goods trade. Trade in goods 

is the circulation of tangible goods. But services provided by 
trade in services are intangible. Services in service trade need 
to be embodied by specific carriers. For example, financial 
services need to be represented by the increase or decrease of 
cash, and modern communication services need to be 
represented by information equipment. 

The trade in services has the characteristics of 
synchronization, that is, the generation and the end of trade in 
services are synchronized. When consumers use services, the 
trade in services ends. 

3. Comparison of development of service 
trade between China and the United 
States 
3.1. Comparison of the total service trade amount between 
China and the United States 

Table 1. Import and export data of China's and the United States' service 
trade in the past ten years (Unit: billion US dollars) 

Year The US China US-China Service Trade Surplus 

2010 9720.72 3717.4 6003.32 

2011 10628.22 4488.91 6139.31 

2012 11077.37 4828.76 6248.61 

2013 11615.78 5376.13 6239.65 

2014 12218.55 6520.24 5698.31 

2015 12472.76 6531.18 5941.58 

2016 12700.73 6499.54 6201.19 

2017 13428.37 6850.59 6577.78 

2018 13943.02 7593.83 6349.19 

2019 14442.01 7433.92 7008.09 

Data source: based on the World Trade Organization website 

3.1.1. Situation of development of China Service Trade 
Since the reform and opening up, China's service trade has 

formed a service trade industry based on the three major 
sectors of tourism, transportation and construction. From 

Table 1 and figure 1, it can be seen that China's service trade 
has grown in an orderly manner in the past ten years. The 
impact of the war, the total volume of trade in services in 
2019 fell slightly compared to 2018, but the decline was not 
large. The drop was about $ 16 billion. In 2019, China's total 
import and export of service trade reached the American 
$743.392 billion, compared with the total import and export 
of service trade of US $ 3717.4 in 2010, a growth rate of 
199.98%, which has nearly doubled. The growth of service 
trade is considerable.  
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figure1.China's Service Trade Import and Export Data, 2010-2019 

3.1.2. Situation of development of U.S. Service Trade 

figure2.American's Service Trade Import and Export Data, 2010-2019 

The United States is the most developed country in service 
trade in the world. As can be seen from Table 1 and figure 2, 
the service industry in the United States has grown steadily in 
the past ten years. The total value of imports and exports of 
service trade was US $ 972.072 billion, with a growth rate of 
148.57%, a 1.5-fold increase in ten years, and a good 
momentum of development.  

3.1.3. U.S.-China trade surplus in services 
It can be seen from table 1 ��� ����	
� 1that the trade 

surplus between the United States and China is generally 
expanding. From 2013 to 2014 and from 2017 to 2018, there 
was a tendency to reduce the US-China service trade surplus, 
but unfortunately it began to expand again in the next year. 
By 2019, the U.S.-China trade surplus in services has 
expanded to US $ 700.809 billion, compared with US 
$ 600.332 billion in 2010, and the gap continues to grow by 
more than US $ 100 billion. Therefore, when comparing the 
total volume and difference of service trade between the two 
countries, China's service trade is at a comparatively 
disadvantaged position. 

 

figure3.US-China Service Trade Surplus Data, 2010-2019 

3.2. Comparison of international market share 

Table 2. Data on the international market share of China's and the 
United States' service trade in the past seven years (Unit: USD 100 million) 

Year 2013 2014 2015 2016 2017 2018 2019 

Chin
a 

4.551 4.563 4.45 4.294 4.252 4.475 4.273 

The 
US 

14.37
6 

14.24
8 

14.49
1 

14.55
2 

14.42
2 

15.44
3 

15.42
0 

Data source: calculated based on the World Trade Organization website 

An industry's international competitiveness index can be 
represented by the share of the product in the international 
market, namely: total exports of service trade / total exports 
of world service trade = export market share. The higher the 
international market share, the higher the international 
competitiveness of the industry's products. Table 2 shows the 
international market share of China and the United States in 
service trade from 2013 to 2019. 

It can be seen from Table 2 that the development of China's 
service trade is not satisfactory, and it hovered around 4.5% 
from 2013 to 2019. In 2019, it fell to 4.273%, and the share 
of service trade exports in the world is relatively small. The 
United States has maintained an international market share of 
trade in services at around 15%. There has been an upward 
trend in the past two years. After comparison, we can 
conclude that China's service trade competitiveness is not as 
good as that of the United States, and the gap is large. 

3.3. Comparison of China and the U.S. Service Trade 
Competition Index 

The Trade Competition Index (TC Index) is an index that 
analyzes the international competitiveness of the industry 
structure. It can reflect whether a country is a net exporter or 
net importer in a specific industry, or the relative scale of net 
exports and net imports. The specific algorithm is: TCi = 
(Exi-Imi) / (Exi + Imi). That is, the trade competition index = 
the difference between the export of product i minus the 
import of product i divided by the export of product i plus the 
sum of import of product i. The range of TCi is [-1,1]. When 
TCI = 1, it means that the country is a full exporter of i 
products, and when TCI = -1, it means that the country is a 
full importer of i products. When TCI is greater than 0 and 
less than 1, it indicates that the country's international 
competitiveness on i products is optimistic, and the closer the 
value is to 1, the stronger the trade competition index; when 
TCI is less than 0 and greater than -1, it indicates that the 
country has insufficient international competitiveness on i 
products , And the closer the value is to -1, the stronger the 
trade competition index. 

Table 3. Index data of Sino-US Trade Competition Index in the past seven 
years (Unit: USD 100 million) 

Year 2013 2014 2015 2016 2017 2018 2019 
Chin
a 

0.040
5 

0.104
3 

0.165
1 

0.229
9 

0.327
8 

0.334
1 

0.369
7 

The 
US 

0.158
4 

0.180
5 

0.184
4 

0.206
8 

0.214
0 

0.211
5 

0.198
6 

Data source: calculated based on the World Trade Organization website 

It can be seen from Table 3 that from 2013 to 2019, the TC 
index of China's service trade has always been negative, and 
it still shows a downward trend, which indicates that China's 
service trade market is not very competitive. The average 
international market share of world trade in services is 4%, 
while the TC index of the United States has been maintained 
at about 15%. It can be seen that the gap between the two is 
relatively large. 

3.4. Comparison of Index of Revealed Comparative 
Advantage of Service Trade between China and the United 
States 
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Index of Revealed Comparative Advantage is also called 
export performance index, which refers to the share of a 
certain type of product in a country's total exports compared 
to the proportion of that product in the total world trade. The 
formula is RAC = (Xe / X) / (We / W). Xe is the total export 
amount of a certain type of product in a country, X is the total 
export amount of all products in a country, We is the total 
world export amount of this products, and W is the total world 
export amount of all products. The academic community 
recognizes that if RCA is less than 0.8, it indicates that the 
dominant comparative advantage is insufficient. If RCA is 
greater than or equal to 0.8 and less than 1.25, it has a general 
dominant comparative advantage. 

Dominant comparative advantage, if RCA is bigger than 
2.5, it has a strong dominant revealed comparative advantage. 

Table 4. Data table of the comparative advantage of China and the 
United States in service trade in the past seven years (Unit: USD 100 

million) 

Year 2013 2014 2015 2016 2017 2018 2019 
Chin
a 

0.513
9 

0.507
6 

0.465
4 

0.427
1 

0.411
3 

0.399
7 

0.400
4 

The 
US 

1.458
3 

1.496
5 

1.484
9 

1.486
4 

1.445
0 

1.439
5 

1.435
0 

Data source: calculated based on the World Trade Organization website 

From the data in Table 4, we can see that China's service 
trade RCA index fell from 2013 to 2018, and only slightly 
increased in 2019 compared to the previous year. The RCA 
indices of China's service trade are all less than 0.8, so China's 
service trade does not have a clear comparative advantage. 
However, the RCA index of the US service trade has always 
hovered around 1.45, indicating that the US has a stronger 
comparative advantage in service trade and is far higher than 
China. Judging from the changes in the RCA index of China's 
service trade, the level of China's service trade is not only 
uncompetitive, but is weakening. 

To sum up, the international market share of China's service 
trade is relatively low, and the TC index and RCA index are 
also very low. Various indexes show that China's service trade 
is not internationally competitive, while the US service trade 
has strong international competitiveness. 

4.Reasons for the differences in Sino-US 
service trade 

4.1. Differences between China and the United States in the 
structure of service trade 

4.1.1. The development of US on trade services is more 
balanced 

In the U.S. service trade export structure in 2019, sectors 
with an export share of more than 10% are divided into five 
separate tourism (24.17%), other business services (17.63%), 
royalties and royalties (16.75%), and transportation (15.65) ) 
And finance (11.82)%. In the U.S. service trade import 
structure in 2019, four sectors accounted for more than 10% 
of imports: transportation (25.27%), tourism (21.62%), other 

business services (13.91%), and insurance (11.31%). To sum 
up, there is no particularly large deviation in the proportion of 
imports and exports in various sectors of the US service 
industry, and the development between the sectors is 
relatively balanced. The sectors with a larger share of total US 
services trade exports are also capital and technology-
intensive emerging service sectors, which are the mainstays 
of US service trade exports. 

4.1.2. Imbalance in development of various sectors of 
China's service trade 

China's service trade deficit has gradually expanded since 
its accession to the World Trade Organization in late 2001, 
and the service trade deficit now has a trend of further 
expansion. In 2019, the four major industries in China's 
service trade deficit were US $ 23 billion in transport deficits, 
US $ 17.6 billion in patent royalties and concessions, US 
$ 13.7 billion in insurance, and US $ 8 billion in tourism. 

In the export structure of China's service trade, the 
proportion of tourism service trade in tourism is still the first. 
Although the tourism industry has shown a decreasing trend 
in service trade since 2010, the industry trade volume has not 
decreased. The transportation service trade accounted for the 
second largest proportion, but the capital, technology-
intensive proprietary rights and royalties, and financial 
services accounted for the smallest proportion. This shows 
that China's service trade is still dominated by traditional 
service trade with more labor factors. The emerging 
technology and knowledge-intensive service trade sectors 
need to be improved. However, despite this, the proportion of 
China's traditional service trade in China's total service trade 
has been decreasing year by year, such as the tourism and 
transportation sectors. The proportion of capital and 
technology-intensive service trade sectors in service trade has 
increased year by year, especially communication technology 
and consulting services have developed rapidly in China in 
recent years. In 2019, consulting services accounted for 
China's total service trade exports. 14.73% of the amount. 

In contrast, the import structure of China's service trade. In 
the structure of China's service trade imports in 2019, only 
three sectors, namely transportation (31.67%), tourism 
(22.75%), and other business services (15.65%), are the 
sectors that occupy more than 10% of the total imports. The 
total proportion of each department accounts for 70.07%. The 
remaining more than ten departments together account for 
less than 30%. Therefore, in summary, the proportion of 
China's service trade amount is unreasonable, the proportion 
of some sectors is too small, and the development of service 
sectors is uneven. 

4.2. Differences between China and the United States in 
service trade partners 

4.2.1. U.S. major service trading partners 

The top ten US service trade exporting countries in 2019 
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are the United Kingdom, Canada, Japan, China, Germany, 
Mexico, Ireland, Switzerland and the Netherlands. Exports to 
these 10 countries accounted for 49.35% of the total US 
services trade exports. Among the top ten exporting countries, 
the EU member states account for half, namely the United 
Kingdom (the United Kingdom until the formal Brexit on 
January 31, 2020), Germany, Ireland, Switzerland and the 
Netherlands. These five EU member states accounted for 
31.05% of total US services trade exports. 

The top ten countries with the highest proportion of US 
service trade imports in 2019 are the United Kingdom, 
Germany, Japan, Canada, France, Switzerland, Mexico, India, 
Ireland and Sweden, accounting for 53.73% of the total US 
service trade imports. EU members account for half of the 
total, namely the United Kingdom, Germany, France, Ireland 
and Sweden.The EU, Canada, Japan, Mexico and Switzerland 
are the top five service trade partners of the United States. 

Specifically, the EU is the largest trading partner of the U.S. 
service trade import and export. In 2019, the amount of U.S. 
services trade imported by the 27 EU countries accounted for 
40.15% of the total U.S. services trade, while the U.S. service 
imports from the EU 27 countries accounted for the total U.S. 
trade 31.79% of the amount. The European Union countries' 
trade with the US services is concentrated in the computer 
information technology sector and the communications sector. 
Canada is the second largest service trade partner of the 
United States, because Canada is adjacent to the northern 
United States, and there are five major lakes that can 
communicate with the United States. The economic 
environment and lifestyle of the two countries are also very 
similar. Therefore, import and export volume is highest 
among several sectors of transportation, tourism and other 
business services. With the signing of the US-Japan Alliance 
Treaty in 1951, the United States began to pay more and more 
attention to the development of service trade in Asia and the 
Pacific Rim. As a matter of course, Japan became the third 
largest US service trade importer and exporter and the largest 
service trade partner in the Asia-Pacific region. At the same 
time, trade in services between China and ASEAN countries 
such as Thailand, Singapore, Malaysia and the United States 
has become frequent. 

4.2.2. China's major service trading partners 

With its geographical location, cultural and political factors, 
Hong Kong has always been China's most important partner 
in trade in services. In particular, the tourism, transportation, 
construction, and consulting industries account for the major 
share of China-Hong Kong services trade. Specifically, 
affected by the strikes caused by the constitutional 
amendments in Hong Kong last year, the tourism industry in 
Hong Kong, China was severely affected, but before 2017, 
Hong Kong, China was the largest import and export market 
for China's tourism industry. In terms of transportation, Hong 
Kong accounts for 21% of the total import and export of 
transportation services in mainland China. Hong Kong, China 
is China's second largest export market. Hong Kong's port 
throughput has always been among the highest in Asia. With 

the opening of the Hong Kong-Zhuhai-Macao Bridge, Hong 
Kong and China Transport and service trade in mainland 
China will be closer. In the construction industry, Hong Kong, 
China is China's largest export target market for service trade. 
It is also worth noting the rise of ASEAN in recent years, with 
the signing of the China-ASEAN Free Trade Agreement. 
ASEAN has not only become China's main trade partner in 
goods, but also developed into a major partner in China's trade 
in services. Among ASEAN member countries, Singapore, 
Malaysia, Thailand, Vietnam and Indonesia are the top five 
countries with the highest proportion of trade in services. In 
addition, the Philippines, Cambodia and Laos have also 
experienced rapid growth in trade volume with China's 
service trade in recent years. This shows that the structure of 
China's service trade partners is relatively simple, with 
developed countries and countries with similar geographical 
relationships as the mainstay, and lack of diversity. 

4.3. Differences between China and the United States in the 
law and system of trade in services 

4.3.1. U.S. services trade laws and institutions 

Relying on the mature trade system and perfect laws and 
regulations, the United States has made the United States' 
trade in services a comparative advantage for a long time. 
Because trade in services is not a transaction of goods and 
things like trade in goods, tariff barriers cannot be 
implemented to protect trade in services as in trade in goods. 
Therefore, a mature trading system and perfect laws and 
regulations are of great significance for the development of 
service trade. 

Regarding the legal aspects of trade in services, the legal 
system of trade in services in the United States includes some 
provisions in the comprehensive foreign trade bill customized 
by the Congress and the federal government, relevant treaties 
legislated for various service departments, and market 
standards specifically set for certain industries Entry system 
and so on. Because the United States is a federal state and 
each state also has legislative power, each state will also 
legislate a specific industry in trade in services. For example, 
entry barriers and legal responsibilities in the insurance and 
consulting services industries are implemented in accordance 
with state law. Not only that, the state governments will also 
formulate laws and regulations that are conducive to the 
development of the state's service trade based on the actual 
situation this week. The industry has enacted the Securities 
Exchange Law and the Trademark Law. 

From the perspective of the service trade management 
system, the departments in charge of US trade in services are 
mainly the two departments of the US Department of 
Commerce and the Office of the Trade Representative. The 
main work of the Ministry of Commerce is the macro-control 
of domestic service trade, such as statistics of service trade 
statistics or policies specifying service trade. The Trade 
Representative Office is responsible for international 
negotiations or coordination in the external field of service 
trade. This inter-departmental cooperative management has 
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the following advantages. First, when the Ministry of 
Commerce manages the import and export of the domestic 
service industry, it can guide the production of domestic 
service trade in response to foreign demand and can take 
targeted relief measures for service enterprises in the country 
with difficulties. Second, strong international negotiation 
capabilities can allow the United States to extend its own 
trading system to the world service trade system. Integrate the 
US service trade system with the WTO system. This shows 
that the US service trade system is very mature, and the laws 
and regulations related to service trade are also very complete. 

4.3.2. China's service trade laws and systems 

 China's service trade as a whole started late and the 
industry level was not high. This is partly due to the irrational 
sectoral structure of services trade and uneven development. 
The more important reason is that the legislative work 
supporting the trade in services is not in place, so that China 
has not yet emerged in the service trade industry with 
comparative advantages in the world. It is imperative to 
improve the legal system of China's service trade. In terms of 
laws and regulations on service trade, the legal basis of 
China's service trade is the Foreign Trade Law of the People's 
Republic of China, supplemented by specific regulations 
made by various government departments. However, with the 
rapid development of China's service trade, the existing legal 
system is no longer sufficient to support the scale of service 
trade today. In recent years, although China has promulgated 
the Maritime Law, the Insurance Law, the Advertising Law, 
the Commercial Bank Law.But with the rise of industries such 
as the Internet and e-commerce, these regulations have not 
kept pace. Not only that, there are also a large number of 
loopholes or conflicting laws and regulations between the 
existing laws and regulations related to service trade, which 
indicates that the improvement of China's service trade laws 
is imminent. 

In the service trade management system, the policy-making 
unit of China's service trade is the Service Trade Division 
under the Ministry of Commerce. However, the Department 
of Trade in Services has no time to deal with matters such as 
the use of foreign investment in the tertiary industry and 
bilateral and multilateral international negotiations. Therefore, 
many policies related to trade in services are formulated by 
other central government agencies and municipal 
governments. This has caused the following two undesirable 
phenomena: First, China's service trade does not have a 
unified management department, and there are not many 
related departments, which causes problems to be promoted. 
There is also a problem between departments and cooperation, 
which greatly reduces administrative efficiency. , Is not 
conducive to the development of China's service trade. 
Secondly, multi-sector management has led to a lack of 
uniform standards for the statistical caliber of China's service 
trade. Data may be repeatedly recorded, which does not 
correspond to foreign service trade statistics, which is likely 
to cause trade friction. This shows that China's service trade 
related laws and regulations are not sound enough and the 
service trade management system is not efficient enough. 

5. China's Countermeasures to Improve 
the Status of Service Trade 

5.1. Improving the development level of the service trade 
industry 

The openness of China's service trade has increased year 
by year, but the competitiveness of service trade has not 
improved. International competitiveness is not strong. One 
reason is that China's service trade production structure is 
unreasonable. The industries with a relatively high proportion 
of service trade are still traditional service industries with 
high labor intensity or monopoly industries. In this regard, 
China should promote the opening up of the service industry 
and promote the pilot work of service outsourcing and service 
trade innovation. Therefore, open the service trade market and 
promote talent innovation, relax the access conditions for the 
service trade industry, and expand the service trade 
production sector in China. Properly combine the organic 
integration of service industry and manufacturing industry to 
promote the upgrading of manufacturing industry and avoid 
competition with low-end manufacturing industry in 
Southeast Asia. 

5.2. Improve the laws, regulations and management system 
of service trade 

China's current legal system of trade in services does not 
meet the requirements of the General Agreement on Trade in 
Services (GATS), and the current accounting system is not 
completely the same as International Accounting Standards 
(IAS) and International Financial Standards (IFRS). 
Therefore, many service trade disputes are difficult to resolve, 
and a special legal system should be established for service 
trade, while China's accounting standards should strive to 
adapt to international accounting standards. In this way, 
China's legal and accounting system is in line with the 
international service trade industry. Provide legal basis for 
trade in services, so that trade in services can be based on law, 
must be followed, law enforcement must be strict, and 
violations of law must be investigated. 

With regard to the service trade management system, the 
responsibilities of the existing service trade management 
departments should be determined, and China's service trade 
response mechanism and dispute settlement mechanism 
should be improved. The government should encourage 
China's service trade to go abroad by reducing taxes or 
subsidizing scientific research, and gradually change the 
development model of China's service trade relying on labor-
intensive industries. Establish a special department to respond 
to trade complaints, and help our service enterprises emerge 
from the injustice in the international market. Grasp the 
initiative in international negotiations on trade in services to 
lower trade barriers in other countries. At the same time, we 
should strengthen macro-controls to support the weak sectors 
in the domestic service trade industry and stimulate 
employment in the service trade to stabilize the service trade 
market and employment. In addition, we should also plan 
ahead and improve China's existing early warning mechanism 
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for service trade to avoid causing losses to countries, 
enterprises and individuals in service trade disputes. Always 
pay attention to the industrial adjustment and development 
trends of developed countries in service trade, so as to learn 
from the development trends of service trade and adjust 
domestic production in a timely manner. According to the 
development status of China's service trade, the restrictions 
on China's service trade industry should be reduced as much 
as possible to ensure the steady development of the service 
trade industry. 

6. Conclusion 

After the above analysis of the concept of service trade, the 
gap between the development of service trade between China 
and the United States is analyzed through tables and line 
charts. The trade competition index and the explicit 
comparative advantage index are compared to draw the gap 
between China and the United States in terms of service trade. 
We should learn from the United States to broaden our 
thinking to seize new markets, diversify our service trading 
partners, and reduce export risks. The supporting laws and 
regulations and management system of China's trade in 
services are not perfect. Existing laws contradict each other, 
and government departments do not have clear and unified 
responsibilities. In contrast, the US service trade legal system 
is perfect, and the departments in charge of service trade are 
also clearly divided internally and externally, which makes 
the US service trade administration efficient. 

Therefore, China should learn the advanced service trade 
management methods from the United States in order to 
improve the competitiveness of China's service trade, 
optimize the internal structure of China's service trade, 
improve the legal system and management system, and train 
professionals. Only in this way can our service trade deficit 
become smaller. . I believe that through the above strategy, 
China's service trade will undergo great changes. 

However, it should also be pointed out that the research in 
this article is only a rough study of the comparison of China's 
and the United States' service trade from a simple analysis 
level of data. Because the primary data is not updated in a 
timely manner, China's service trade field is also constantly 
Therefore, the conclusions drawn are only reasoning about 
the phenomena that can be seen at present, and there are 
inevitably some deficiencies, which need to be gradually 
filled in future research. 
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