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ABSTRACT:In China, the system of subject education or academic education has undergone 
gradual improvement. Nevertheless, with the incessant progress of market economy with growing 
national strength, the adaptability of students trained by the traditional education system has been 
unable to fulfill the requirements of the market itself, which is supplemented by the progress of 
Chinese computer technology. Scientific researchers continue to explore the Internet, communication, 
multimedia technology, and other promotion services, endorsing people to communicate more 
information ever, swiftly and conveniently. Distance education primarily takes network transmission 
as its advantage, fast and accurate, multimedia opening, and it is a new education model 
characterized by super large knowledge inventory. Since the inception of modern distance education, 
it has been preferred by several scholars and created a unique education model of personalized 
health. 

1 INTRODUCTION 

Since the upsurge of modern distance education in China in the 1980s, the state has highly valued it, 
giving priority to industry development. Distance education not only exerts significant influence on 
the cultivation of all types of talents but also the enhancement of comprehensive strength, the 
optimization of industrial structure, and the growth of employment. 

Currently, from the standpoint of knowledge management and storage in distance education in 
China, the creation of resources has followed a series of principles like accumulation, sharing, 
communication, individuation, diversification, standardization, and systematization. The objective is 
to fulfill the vast number of learners’ desire and demand for education, “to enhance the quality of 
distance education, independent learning to change the life.” In this superlarge platform of network 
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education, the system can track the learning situation of learners and examine modified and 
distinguished resources corresponding to the needs of learners. The management and construction of 
resources and other service construction promote the reuse, sharing, and high quality of resources. 

With the rapid progress of The Times, distance education progressively became one of the ways 
to enrich the teaching mode, extend the teaching area, affect the school’s reputation, and augment the 
comprehensive strength of most colleges and universities. With constantly upgrading computer and 
Internet technology, as well as developing innovation, communication, and multimedia technology, 
the process implementation has also experienced significant downsides. The update speed of 
computer Internet infrastructure is relatively less than the development speed of The Times, 
communication and multimedia technology is not updated timely, the thinking concept and teaching 
means of teaching staff and management staff cannot fulfill the needs of the development of The 
Times, and a series of problems more prominent in the above is the private universities. 

This study aims to (i) determine the influencing factors in the service process of distance 
education, and (ii) validate the effect of those influencing factors. Then, per the validation results of 
those existing influencing factors, suitable solutions are found to endorse the further development of 
the distance education service industry and private colleges and universities, as well as enrich the 
research content of distance education. 

In this study, we explored innovation, as stated by the change of The Times, along with the 
characteristics of the long-distance education field. In the process of distance education service, a 
phenomenon of dissatisfied customers appears, with the remote education field directly related to 
problems. For outstanding innovation, we referred to ancient and modern education concepts, both 
Chinese and foreign, and found that they did not deal with the issue of certification. For instance, we 
primarily studied and analyzed the background of educational institutions, advertising, brand image, 
hardware quality, software quality, customer complaints, and social recognition from these factors to 
determine their impact on customer satisfaction. 

The research questions explored in this study are as follows: 

(1) What factors affect the satisfaction degree of distance education in private colleges and 
universities? 

2) Which ones are the favorable and unfavorable factors among the influencing factors? 

3) What is the degree of influence of these factors on distance education in private colleges and 
universities? 

2 COMPRISES RESEARCH DISCRIMINATION 

The scope of this study comprises research discrimination, research content, and research depth from 
the three aspects mentioned above. 

In this study, we primarily analyzed the research on the influencing factors of customer satisfaction 
of distance education in private colleges and universities and took this as the study sample. 
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Primarily, we determined the influencing factors of distance education customer satisfaction. 
The literature review on customer satisfaction of distance education customer support service 
introduced the concept, status, and evaluation status of customer support service. Then, we 
expounded the theory and research results of service quality and customer satisfaction. Next, the 
theoretical findings of customer satisfaction with distance education in private colleges were 
obtained. 

In this study, we examined the influencing factors of customer satisfaction in distance education 
of private colleges and universities. Using a cross-sectional study design without a dynamic 
relationship, we analyzed the background of educational institutions, advertising, brand image, 
hardware quality, software quality, customer complaint, and social recognition. 

From the standpoint of pure academic research, we analyzed the customer satisfaction of 
distance education in private colleges and universities. The quantitative analysis method of the 
questionnaire survey is relatively straightforward, and the research topic is not comprehensive, 
although innovative. Thus, some deviations and deficiencies were present in the final analysis 
results. 

By examining the influencing factors in the process of distance education service in private 
colleges and universities, we determined the specific influencing factors of distance education 
service industry. Based on the validation factors, we devised appropriate solutions to the existing 
issues to promote the private colleges and universities distance education service industry. 
Meanwhile, the results provided a reference for the distance education service industry of private 
colleges and universities, which has crucial reference and guiding significance for both theory and 
practice. 

Of note, examining the factors affecting private remote education services and finding problems 
in the process of distance education to devise the methods and strategies to address the problem 
effectively develop not only private colleges in China distance education research attainments for 
reference but also enrich the contents of the long-distance education theory research. 

Overall, based on the factors affecting the private remote education services, determine the 
cause of specific problems in the non-governmental university distance education service, along with 
the actual condition of private colleges remote education, to develop practical solutions to the 
problem, addressing the private social awareness and quality of remote education in colleges and 
universities in the social recognition, social expectations, cost payment, and brand image, and further 
development of private colleges in China distance education has crucial practical guiding 
significance.  
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